
The Wilkinson Group (TWG)

Client: WOWIO, Inc.

WOWIO: Client Overview

TTWG was hired in January 2010 by WOWIO, Inc. a 
leader in eBooks and eComics, to serve as its Agency of 
Record (AOR) for Marketing, Events & Strategic Partner-
ships.

WOWIO: Client Goals

•  Position WOWIO as a leader in curated, Digital Media 
18-45 in the eBooks and eComics space. 

•  Create, position and deliver global WOWIO re-launch 
event at San Diego Comic Con.  

•  Integrate and market the acquisition of sites such as 
Social Media community DrunkDuck! and Artist & 
Creator Community WEVolt.  

••  Integrate and position video destination site PopGalaxy 
into WOWIO Family of Sites, its cross promotion and 
strategic partnership offerings.

•  Secure positive press and reputation for WOWIO in 
proven global publications, blogosphere, social media, 
trade and industry groups.  

•  •  Deliver Strategic Partnerships to publicize and leverage 
eBook advertising patent.  

•  Secure blue chip brand and marketing partnerships with 
other Digital Media and global corporations.



STRATEGIC OVERVIEW OF CURRENT PROPERTIES

ESTABLISH CORPORATE & COMMUNITY AGENDA

EVALUATE PARTNERSHIP MARKETING OPPORTUNITIES

CREATE NEW PROGRAMS / PARTNER WITH EXISTING OPPORTUNITIES

MANAGE & PRODUCE PARTNERSHIP MARKETING PROGRAM

DELIVER RETURNS

TWG Results:

Strategic Positioning:

On behalf of WOWIO, TWG wrote and delivered its annual Marketing Plan, Event Management and Strategic Partnerships 
initiatives over the course of 2010.  TWG’s work resulted in an Annual Marketing Plan that resulted in the strategic position-
ing of WOWIO as a leader in the packaging and distribution of curated, multimedia digital content for audiences 18-45.

Event Management:

Over the course of 2010, and into 2011, TWG planned, managed and executed the introduction of the WOWIO Family of 
Sites at WOWIO Comic Cruise at San Diego Comic Con.  TWG also planned, negotiated and implemented the WOWIO 
College Tour with Shawn Chrystopher that connected WOWIO’s message of Digital Media, Literacy and Education with 
fans at schools ranging from Georgetown NCAA Midnight Madness, to UC Davis, Emory and Howard Homecoming.



Marketing & Retail Promotions:

Public Relations:

Strategic Partnerships:


